Model News Release 

Modify this news release to suit your needs. It is simply a guide to help
you get your co-op's name in the newspaper during October Co-op Month. 
(Wisconsin/Minnesota) cooperatives have a special commitment to helping their members and their communities adapt to the times, according to (full name of manager or other co-op official) of (name of cooperative). That’s because cooperatives, unlike many businesses, are locally owned and operated. And that’s why cooperatives throughout the nation will be taking time during the month of October to promote a better public understanding of this unique form of business, (he/she) said.
(He/she) added that this year, (Wisconsin’s/Minnesota’s) October Co-op Month theme is  "Local. Trusted. Serving You."
(Last name) explained that (name of co-op) has been serving the people of (name community) for more than (number) years. (He/She) said (name of co-op) has (number) members and is involved in (describe your co-op’s business activity).
A single Midwestern family may belong to a dairy marketing cooperative, a farm supply co-op, an electric cooperative, a telephone cooperative, and co-ops for food, health, housing, and day care. The family may buy Ocean Spray cranberry juice, Sun Maid raisins, and Land O’Lakes butter; purchase tools at ACE Hardware; have its accounts at a credit union; be insured through a mutual insurance company; and hear the news through Associated Press. All are cooperatively owned businesses
### 
(Don't forget to include a name and telephone number
where they can get more information.)
